SRE I TIALSRET H SRR :

JitLEFETH &I 3 2ok B T RATRIE VLKA STR(OSE %5 Wi it 70 ) S (L 2iis . iX S8 B 4
P rT AR AR B A B BT, BB T RIS Sy R e ahas . FRATH UG i X L5
B 2en RS,  Hangas ki 5 s & B sl s & BRI 2 M . W ARSI AR 3RS 5 245 B AEL
5, 1K sharecenter@str.com BRR STRZE 0 ZEH O o MATTR AR IRAE — 4 G 2 (1) 2 1
M5, ALHES> S E VAR DG ) HA S BN E,  E ITA  AR SR AT B TR 2 A Fe I H
(PR I AL AN S B o

AR A3 0108 1 K i o (2

sk R Ui A e O e BT RS AT R A AL, A ST 2 A AT R bR, BINEER
(Occupancy) ~ FH 5 (ADR) BRI 53U EE (RevPAR) o IXUELE4BKE H A
AT MG FR o] DOR R G - 3T, i3, 5 ESGHAT X i

A SRR EoR 7 2017 4 3 AR E W R AR EEE. e UGS 2016 4 3 A A8t
TR, AT LA BRI S A R B . T W] DL 342 32 T 4 5k 40 23 v 561305 i b 2
¥ o

T R 5 2017 46 3 1 (04
1. 2017 48 3 F NI AR AME RN 69.2%, 15 2016 4 3 F UM (65.79) AHELATTAR

Tt

2. 2017 4 3 AiN)EE H P51~ 529.29 76, 5 2016 4 3 AR (531.88 J6) AHELES
H %,

3. 2017 4F 3 A SR A %% 5 U 366.39 7T, 5 2016 4F 3 AHIEdE (349.64 70D
AR LA s .

4. 2017 4 3 HEYIEEIE NMEZFR N 93.3%, JEEEEH.
5. 2017 4 3 A Lgril)E & H - F 5408 654.00 o6, fEAEEE AL
6. 2017 4 3 HIRYIANE)E & A o] & s F i ai b 528.86 7o, 45 2016 4F 3 H K4
(519.37 o) AHELA BTG,
7. OIS ANMER T E 2 A I8 11% 832, BRI 2016 45 3 H 1) 68.5% 3¢ T+ 22 2017 4F
3 HI 76.1%.

AR RN T 2017 FEYIES (L AE3 ) KEdE:

1. 2017 FEYIES, PEPEE NMEZR N 63.8%, L 2016 FEFBAKEEE 60.7% A Hr EFt.

2. 2017 YIRS, P EFEESH I EM N 537.86 J6, 5 2016 FE[FIEHEE 542.77
JCAR LA BT R B

3. BARTERH VRGN TS TR, (H0E NER & 2017 SEEE 4 E 5
(R TE] AT FH 2% 5 U Rs (343.02 76) 5 2016 EFHI%HE (329.46 J6) AHELA BTG,

4. FEHIES, RYIFENATZRAEE R AT % 5 T et 7 4 w45t (B EiRaE H 3 E A
JEEEEAL, A 609.00 JT.


mailto:sharecenter@str.com

5. WHEMEIERFEMEN (ATHEE) W7 3.1%, HAmammig KR EiE 7.0%, 750, 7
% EDONBUMN A B A IR

PAUN A BAN S & S Wik fie ik FE A s, N EIR ALR—283a 6] i, m] LR BB AT TR
ks

1. 82 “STRARIEBEN” , RELLTIARIE:

H-F-#4 54/ (Average Daily Rate)

NEFREH 41 (Occupancy Percentage )

BRI AT %8 5 435 (Revenue Per Available Room (RevPAR))
E U (Room Revenue)

A % 55 (Rooms Available)

CE& 5 (Rooms Sold)

O oo T o

2. Z7% “2015 STR 2 BRI JEIEB At R B 07 JF e MEBUN T &I B 28 KRB TTX A
RS S

a. XAMPIE SRR H AT HaR. Aolkoctl, s HcR . 5 T8 Ak,

b. AR S S5 T XA AR IR MO . A SRR ek, R
ST UL AR 25 1 R A 7 5 AR

c. B AU FK o Rl AR kL 22 o
3. M H] “STR AP EEE R -

a. % STR )5 Ge i 245l A G 1R Govt- VA A 5cdis , b o 838 71 (0 s R AT AT 72
i R ) R 2 A DR RN R
i, P AR 2 DRI T HET

b. #2471 A (Bl 2017 4 3 ) WIEANER, BEHSFH AR AT 5P B0 B

= AR HE

c EEYIES (B 2017 45 1 A% 3 7)) WEANER, FHPREN. R HE G

PJUSC 2 EH e AR BN AT HE T -

d. HATH (2017 3 ) 5 2016 4 3 AME, HASEAER FH P51 &0
A P AL B B AR A b e AR BRI HE R

e HFEYIES (A1 2017 FF 1 J & 3 ) WENMER, REHFH BN BRI T
Pl 5 2016 F A 01 ERE 20 EEAR ALt AR RN T HER -

A, VAW FUARFTAESR T AT R o B R AT 0 R L 2 i A KT T o AR 5 e 52 Wt 2
BRIAT B HT L R 2



Dear CHEI Partner Schools,

From time to time, CHEI will provide useful data from our partner, STR and their SHARE Center. Real
data such as this may be used to support your classroom teaching and illustrates what is happening in
real time. Please feel free to share this information with your fellow professors, perhaps those who
teach tourism, hotel management or revenue management. If you would like to have access to
additional information and data, please contact STR SHARE Center at sharecenter@str.com. They
provide free one-year trial memberships to schools/universities that include other hotel-related
information and reports, training materials and assistance to instructors and students for classroom and

research projects.
Here is a brief synopsis of what this hotel data represents.

STR surveys thousands of hotels to determine the three widely used industry metrics of Occupancy,
Average Daily Rate and RevPAR (Revenue Per Available Room). These industry metrics are used around
the world as a way to compare hotels, cities, markets, and even countries.

The hotel data table shows the results for China and Hong Kong for March 2017. You may compare to
march 2016 and you can look at the year-to-date numbers too. You will see China further broken down
by major market.

From this data you see the following for March 2017:

1. China had country-wide occupancy of 69.2% in March 2017, up from 65.7 % in March 2016.

Average Daily Rate for hotels in China for March 2017 was RMB 529.29, down slightly from RMB

531.88 in March 2016.

RevPAR for hotels was up from RMB 349.64 in March 2016 to RMB 366.39 in March 2017.

Shenzhen had the highest Occupancy rate in China (93.3%) for March 2017.

Shanghai had the highest ADR (RMB 654.00) in March 2017.

Shenzhen had the highest RevPAR at RMB 528.86 in March 2017, up from RMB 519.37 in March

2016

7. Wuhan had a very high occupancy growth up 11 per cent from March 2016 at 76.1% versus
68.5%.

oukw

The report also shows data for year-to-date through March 2017:

1. China’s occupancy for YTD 2017 was 63.8%, up from 60.7% in 2016.

2. China’s ADR declined slightly at RMB 537.86 in 2017, down from RMB 542.77 in 2016.

3. Despite the decline in ADR, the growth in occupancy allowed RevPAR to increase YTD from
RMB 329.46 to RMB 343.02 in 2016.

4. In China, Shenzhen leads in occupancy and RevPAR YTD, but Shanghai had the strongest ADR at
RMB 609.00

5. Hotel supply (rooms available) in China grew 3.1% with Chengdu having a significant 7.0 %
growth. Suzhou, Xian, Wuhan and Hangzhou also had high growth rates.
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Below are some sample questions that, when combined with the STR report(s), can provide your
students with an introduction to lodging operations.

1. Review the “STR Definitions” and define the following terms:

a)
b)
c)
d)
e)
f)

Average Daily Rate

Occupancy Percentage

Revenue Per Available Room (RevPAR)
Room Revenue

Rooms Available

Rooms Sold

2. Reference “2015 STR Global Chain Scales” and choose a hotel chain. Using the Internet,
research the hotel chain:

a)

b)

c)

What can you find about the current goals, company philosophy, number of hotels,
number of staff, and history of this organization?

Find and share news articles, blogs, or other online material that contain quotes from
company representatives that highlight achievements or things that makes the
company unique.

Research the potential career opportunities at this company.

3. Using the “STR China Hotel Review:”

a)

c)

d)

Identify the STR Properties Census and Rooms Census data for each specific Chinese
city.

i. Rank each city by number of Rooms from most to least
ii. Rank each city by number of Properties most to least

Rank each city by Occupancy Percentage, ADR, and RevPAR from highest to lowest for
the Current Month — March 2017.

Rank each city by Occupancy Percentage, ADR, and RevPAR from highest to lowest
Year to Date — March 2017.

Rank each city by Percent Change from March 2016 for the Occupancy Percentage,
ADR, and REVPAR from highest to lowest for the Current Month — March 2017.

Rank each city by Percent Change from YTD 2016 for the Occupancy Percentage, ADR,
and REVPAR from highest to lowest Year to Date — March 2017.

4. Research the lodging industry in your city. Look for current events or news about the lodging
industry. What are the most popular hotels? Are there any new hotels that have recently
opened?



